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BUILD BRAND AWARENESS = CREATE CUSTOMER LOYALTY GROW CUSTOMER BASE

PARTNERSHIP WITH POWER

“It’s more than just handing [SMF] the keys to a truck; it is being
a part of an organization that changes so many lives.”
-Stephen Michaud, Penske
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Military families are a recession-proof demographic and are loyal to companies that support
them. There are currently 700,000 military spouses (shopper moms) and over 20 million
military spouse alumni. Additionally, Americans are very supportive of programs that

honor military families.

SupportMilitaryFamilies.org
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“l am fully aware of the need for the services provided by SMF and | have witnessed the
great work they are performing in the [military] community.”
-John Parker, McDonald’s

THE PROCESS
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Schedule a call Share your We’'ll develop
that fits your marketing a plan to reach
calendar. goals with us. your goals.

CALL NOW
843.957.8725

“Walmart is committed to recognizing the service and sacrifice of military spouses who do
so much on the home front. We are thrilled to partner with SMF to serve our military families.”
-Teresa Tingler, Walmart

Tss \
Hallumank f _{ \ (Pewsne)  Waimart

'm lovin’ it

Customer Sponsorship Employee Community
Loyalty Promotion Involvement Outreach

SupportMilitaryFamilies.org
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